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 “What is a Text?”
Coming into this course the ambiguous question “what is a text” had echoed through my brain for most of the semester. At first I took the phrase in all literal sense of text being simply words on a page that evoke meaning. This obviously was not the answer, as throughout the term our class has shifted through 3 main mediums which helped provide some clarity into defining what a text is. Those mediums being paper, audio, and video. How could these 3 mediums explain what a text was? Each one individually provided a case for the definition but at the same time cohesively resulted in what the underlying meaning for what a text embodies. Having randomized assignments through these mediums, along with lectures elaborated their use. Each medium being used through a difference sense in terms of reading, hearing, and seeing. All variables that, working individually and incorporated properly, could help one understand that a text is something that not only makes one engage the context given with critical thinking, but also allows one to take that context (being emotion, opinion, or thought), generate their own idea on the matter at hand and pass it on as another context or even create their own connection to the context. 
Starting with paper, which was the medium for both my group project and presentation, this variable takes the literal text and paper form into consideration. Emphasizing the use of a tangible item is a form that most people are very familiar and comfortable with. Its also probably the most popular medium compared to the rest simply being on paper which could be considered one of the earliest and most primitive forms within modern times. But do not think of it simply as newspapers and magazines, for example within the reading “Got Worry”, we discussed how milk cartoons had created such a phenomenon in terms of the missing children that were applied to them and advertised. This research shows that the simple “paper” platform can offer an extreme amount of information, provoke emotion, and cause a media campaign that passed through millions of people creating quite the buzz for the amount of time it lasted. “Milk carton notices serve as an example of how ordinary objects can respond to and amplify the  communicative  contributions  of  more  traditional  mass media, and sometimes even become media themselves.” (Howell). 
Next we can discuss the audio medium, emphasizing the properties of audio that can create the underlying definition for what constitutes “what is a text”. As mentioned before, evoking emotions is one of the biggest variables within defining what a text is, and audio truly embodies that variable. During our class discussion on audio Professor Howell highlighted how audio was used during a very popular radio program that connected the listener to the audio of a women through the illusion of intimacy. These personality programs and the audio being broadcasted created an extremely popular follow group as they were aired weekly, even incorporating advertisements which mixed with the program only further proved that audio could cause the viewer to feel as though they are actually connected to the context of the audio, almost as though they have a sort of trustful relationship. This technique of a persona on the radio is executed as the speaker develops personalities that the listeners can understand and relate to week after week. The act of the listener taking in this context, evoking strong emotions, and creating their own idea is why audio can triumph as a definition for text. “I consciously tried to talk to the listener like an individual, to make each listener feel that he knew me and I knew him” (Horton and Wohl)
The last medium to be discussed, and the newest in terms of modernity, is video. I think its safe to say that video can easily be looked at as a text being that it almost embodies the underlying motifs that paper and audio execute. It is also looked at as a great example for what constitutes what a text is. Throughout the group projects and presentation, we went through a lot of examples that showed video being utilized to describe a lot of different ideas that the class took in a started discussing. The different ways in which one can utilize a video became extremely apparent to me as I saw themes ranging from informational video’s discussing local hot spots, to the emotional provoking videos raising awareness towards a city area in danger of being run out of business. The idea’s are limitless when thinking in terms of media for both entertainment and simple informative themes. All ways in which one can take in certain information, rattle emotions or certain view points, and create their own idea possibly creating and sharing new ones. 
By circulating this courses curriculum around paper, audio, and video it was clear that these mediums would help give some sense into the definition for “What is a Text”. All these mediums encapsulate what a text is, a variable that can cause the person ingesting the context or information to develop some sort of emotion and create a new their own perception on the matter and possibly pass it on. One question that I have always taken into consideration is if there is any limit to what a text could be, I believe as long as the context that is being presented can cause someone to dive into critical thinking of some sort the rest of the qualifications should fall into place. 
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